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Abstract: The research deals with the subject of pricing commodities in the light of the purposes 

of Islamic Sharia in terms of the jurisprudential ruling that hesitates between prohibition and 

permissibility  as well as the limits of the authority of the guardian in imposing pricing on 

merchants  and this study came to push the apparent contradiction between these hadiths by 

clarifying the context in which they were mentioned and the merits of reality and the considered 

interest in the light of the purposes of Islamic Sharia that came to save people’s money as one of 

the five necessary colleges that Islamic Sharia took care of its care and maintenance  as The 

research highlighted the approach of Islamic Sharia in weighing between the public and private 

interest by prioritizing the interest of society over the interest of the individual if harm occurred 

to the whole of society from high prices. 

Keywords: pricing  interests  evils  legitimate purposes  the authority of the guardian. 
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